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Purpose

To bring national, regional and local actors in the publicly funded
cultural realm together to explore and communicate:

* The unique role of council funded and supported culture in our
recovery from COVID-19; and

* Avision for the future of council funded and supported culture in
the context of place.
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Themes

1.

Commission on Culture
and Local Government

Resilient places. Local publicly funded culture can promote civic pride and change
perceptions about a place, contributing to improvements in wider social and
economic outcomes.

An inclusive economic recovery. Local publicly funded culture is essential to our
national economic recovery, particularly in relation to the growth of the wider
commercial creative economy and in levelling up economic inequalities between
regions.

Social mobility. Local publicly funded culture can help to address educational and
skills inequalities and challenges around social mobility.

Health inequalities. Local publicly funded culture can challenge health inequalities
exacerbated by the COVID-19 pandemic.
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* Culture has a vital role to play in supporting
local recovery.

* Councils are key in making this happen,
but...

 significant challenges remain.
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Challenges

* Funding

* Local structural capacity

« Barriers to access (financial, physical, geographical, digital,
perception)

 Diversity of representation in leadership

» Local and national policy alignment

« Data and evidence
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Recommendatlons Cornerstones of Culture

To deliver against the potential of culture, we need four ‘cornerstones of culture’ in places:

develop and deliver cultural providers and place-led strategies and measure value and
meaningful place-led practitioners to shape addresses the immediate shape future investment.
strategies for culture. local decision making. financial fragility of the

sector triggered by the

pandemic and cost of
living crisis.




-‘- Commission on Culture
Local and Local Government
Government

Association

Eal ‘- TR Wy et

Recommendatlons (cultural educatlon)

The Commission called for local government, regional bodies, cultural arms-length bodies and national government to work
together with cultural organisations and communities to deliver:

Cultural education and pathways to creative employment. Access for all in all places to a high-quality cultural education and
routes into the burgeoning creative industries from schools through to Further and Higher Education and employment. Specifically:

Include local creative skills pathways in economic development plans

Involve partners from education in the development of local place-led strategies for culture

*Work with Local Cultural Education Partnerships (LCEPs) to support the future sustainability of these partnerships at a local
level.

*Engage employers early in education to ensure that all children are able to understand the careers available and the skills
needed for success in the cultural sector and creative industries.

*Government departments including DfE, DLUHC and DCMS to work together to ensure the new Cultural Education Plan is fully
aligned with the Creative Industries Sector Vision and wider approaches to devolution and levelling up.
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What next?

As part of next steps on the Commission, the LGA is interested in exploring the following areas:

1. Continued partnership working, including further regional events

2. Leadership, capacity and governance: how can we build better capacity for culture across the
country at a local level? What role can combined authorities play?

3. Data and evidence. What data does the cultural sector and local government need to ensure better
access to culture? Where are the gaps? How can we work together to close them?

4. Levelling up. What can councils do to support local economic growth in relation to culture and the
creative industries? What would help them in this role?

5. Community voice. How can councils and their partners support greater involvement from young
people and communities in cultural decision making? What governance structures for culture best
support this?




Further information

Read the full report https://www.local.gov.uk/topics/culture-tourism-leisure-and-

sport/cornerstones-culture
Case study resource: https://www.local.gov.uk/topics/culture-tourism-leisure-and-

sport/commission-culture-and-local-government/commission-culture
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Other useful LGA resources

LGA Reports and briefings:

« Creative Places: supporting your local creative economy

« Combined authorities and the creative industries: case study report

« Cultural Strategy in a Box: guide to writing a cultural strategy

« Culture-led Regeneration: achieving inclusive and sustainable growth

 The LGA submission to the DCMS Select Committee inquiry into cultural
placemaking and levelling up



https://local.gov.uk/creative-places-supporting-your-local-creative-economy
https://www.local.gov.uk/publications/combined-authorities-and-creative-industries
https://local.gov.uk/cultural-strategy-box
https://www.local.gov.uk/culture-led-regeneration-achieving-inclusive-and-sustainable-growth
https://committees.parliament.uk/writtenevidence/106405/pdf/
https://committees.parliament.uk/writtenevidence/106405/pdf/
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The LGA offer

Stay connected

»e-bulletin/CTS website www.local.gov.uk
»Publications
» Twitter @L GAculturesport

Communicate

»CTS Board cts@local.gov.uk
» Improvement team rhian.Gladman@]Iocal.gov.uk / helen.hull@local.gov.uk

»Policy team ian.leete@local.gov.uk / lauren.lucas@local.gov.uk
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